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MEDIARATL. 2026



ALWAYS ON THE
PULSE OF TIME

Graphische Revue has been following developments and
trends in printed communication and the technology required
for this since 1900. In a time of rapid change, Graphische Revue
offers its readers valuable and targeted guidance six times a
year: We analyse and document what is happening on the

market across the entire paper-based value chain. Part of this
concept is that we make topics. We provide information and
commentary whenever it is appropriate. We ask uncomfortable
questions, but also provide pointed and comprehensive analy-
ses of companies, strategies, applications and decisions.

RANGE OF TOPICS

Each issue focusses on a specific topic.

Due to its bi-monthly publication, the relevance of the
Graphische Revue is not the quick, fleeting information, but the
actuality of the topics. The Readers benefit from the carefully

- Typography, Design, Graphic Arts

- e-commerce, web-to-print

- Premedia, prepress, digital imaging
- Print and finishing

- Digital printing, large format printing
- Labels and packaging

The Graphische Revue is aimed at print buyers, production
managers and experts involved in print production in advertis-
ing agencies or industry, as well as graphic designers and and
publishers.

researched articles with extensive background knowledge. At
the same time, the Graphische Revue aspires to be a subject
leader. The subjects covered are:

- Finishing - analogue and digital

- Digital printing, large format printing

- Newspaper, publishing and media technology
- Paper, innovative substrates

- Environment and ecology

- Training and further education

The target group also includes repro studios, commercial and
packaging printers in all printing processes, bookbinderies and
logistics companies.



PUBLICATION DATES 2026

Issue 1 2 3 4 5 6

Editorial deadline 03.02. 07.04. 06. 06. 17.08. 22.09. 03.11.
Advertising deadline 14.02. 18.04. 13. 06. 24.08. 29.09. 10.11.
Printing material 14. 02. 18.04. 13. 06. 24.08. 29.09. 10.11.
Publication date 28.02. 28.04. 23.06. 31.08. 13.10. 24. 1.

TOPICS 2026

ISSUE 1 - 28 FEBRUARY 2025 FOCUS: PRINTING BETWEEN ANALOGUE AND DIGITAL

Solutions for autonomous offset printing = Will high-speed inkjet take pole position in professional printing? = »Mailing
meets marketing - successful campaigns« = Series: Design and print visionaries = More added value in print finishing =
Intelligent mailing production = Typography trends 2026

ISSUE 2 - 28 APRIL 2025 FESPA 2026 = FOCUS: VISUAL COMMUNICATION

Growth market - visual communication = New and sustainable substrates for advertising technology  Game changers in
textile printing = Workflows for large-format printing ‘Visual communication meets marketing - with great effect’ =
Series: Design and print visionaries » Colour management in multichannel production

ISSUE 3 - 23 JUNE 2025 FOCUS: SUSTAINABILITY AND THE CIRCULAR ECONOMY

Sustainability starts with design = New approaches to sustainable substrates = Print: a sustainable form of communication
in the media mix = Sustainability also comes from workflow and efficient production = Print on demand for sustainable print
production - ‘Sustainable printing meets marketing - outstanding campaigns’ Series: - Design and print visionaries

ISSUE 4 - 29 AUGUST 2025 FOCUS: WORKFLOW FROM START TO FINISH

Modern MIS systems = Prepress: Pacemaker for change in media production = Artificial intelligence in the printing industry
and beyond « Digitalisation and automation: Where is the journey headed? - ‘Cross-media meets marketing - print as an
integral part of communication’ = Series: Design and print visionaries = The value of haptics in communication = How does
Al influence the design of print products? = Robots in the printing and packaging industry

ISSUE 5 - 13 OCTOBER 2025 FOCUS: PACKAGING PRINTING

Packaging market: trends and challenges = Label and packaging design = Label and packaging design = Digital printing for
folding cartons and labels = Solutions for customising labels and packaging * ‘Packaging meets marketing - creative
solutions’ = Series: Design and packaging visionaries = Offset printing: automation in its purest form = Smart solutions for
print finishing = Innovative service concepts = Consumables - a lever for efficiency

ISSUE 6 - 24 NOVEMBER 2025 FOCUS: PRINT ENHANCEMENT

Design papers for the premium print channel = Finishing without limits using analogue and digital processes = Printed luxury
- magazines, books, packaging and much more * Scoring points with sophisticated binding techniques = ‘Finishing meets
marketing - scoring points with wow effects’ = Series: Design and finishing visionaries = Industry 4.0 in post-press =
Trends and innovations for book production = Social media pushes print




FORMATS

1/1Page 1/2 Page high 1/2 Page cross
2/1Page 175 x 270 mm 85 x 270 mm 175 x 135 mm
Type area 378 x 270 mm 210 x 297 mm 106 x 297 mm 210 x 148 mm
Bleed 420 x 297 mm H H H
Attention!
All sloping formats
plus 3 mm bleed please!
Juniorpage 1/3 Page high 1/3 Page high
175 x 189 mm 53 x 270 mm 175 x 90 mm
74 x 297 mm 210 x 103 mm
1/4 Page 1/8 Page Footer
85 x 135 mm 85 x 67,5 mm 24,5 x 210 mm
106 x 148 mm
Publication: 6 x per year PRINT DOCUMENTS - DIGITAL DATA
Printed copies: 4 250 copies
Distributed copies: 3950 copies Color profile: Coated FOGRA 39
Format: DIN A4 (210 x 297 mm) Data format:
Bleed: 3mm Data transfer: anzeigen@graphische-revue.at
Production: Sheetfed offset
Euroskala
Binding: Perfect binding: Subscription 2026: € 46,- (Inland), € 61,- (Ausland)

All costs for reproduction must be borne by the customer.




ADVERTISING RATES

FORMATS

2/ €6 400,-
11 € 3850,-
1/2 high/cross €2150,-
1/3 high/cross €1450,-
114 €1025,-
1/8 €725~
Footer € 550,-

All prices are exclusive of 20 % value added tax and
5 % advertising tax, which must be paid in Austria.

INSERTS/SUPPLEMENTS*

max.20 g € 375,- per 1000 copies
max. 40 g € 450,- per 1000 copies
over40g onrequest

* Inserts and bound inserts are not discountable.




FIGURES FOR GRAPHISCHE.AT

1 January to 12 October 2025

User 29.772
Sessions 36.767
Page views 62.049
Page Impressions 381.446
GOOGLE SEARCH CONSOLE

Impressions 610.107
Total Clicks 1254

ADVERTISE ON GRAPHISCHE-REVUE.AT

Format in pixels 1months 3 months 6 months 1year

Billboard (cross): 1400 x 360 px € 800,- €2°200,- € 4000,- € 7500,-
Sidebar (high): 382 x 1078 px € 600,- €1500,- €2750,- € 4 500,-
Large Rectangle: 678 x 433 px € 400,- €1000,- €1800,- € 3000,-




BANNER

GRAPHISCHE 1318 TECHNIK

Large
Rectangle

Billboard

Billboard (cross): 1400 x 360 px
Sidebar (high): 382 x 1078 px
Large Rectangle: 678 x 433 px

DESIGN

JeQqapTs

NEWSLETTER

The Graphische Revue email newsletter is sent to around 2,000 recipients.
The average open rate is 35% and the average click rate is more than 20%.

Banner in the e-mail newsletter: € 300,-/issue, 600 x 150 pixels
Please deliver the banners in GIF, JPG, PNG format.
We are also happy to support you in creating your banner!

SOCIAL MEDIA

As a trade journal, we have decided to only actively use LinkedIn as a social media channel. The Graphische Revue is currently
represented there with around 9.650 followers. Our activities on LinkedIn are being recognised. Our postings increase the traffic on
the homepage www.graphische-revue.at. Price on request.




PARTNER PACKAGES:
ACHIEVING MORE TOGETHER

Become a partner of Graphische Revue and benefit from attractive offers. This will increase the visibility of your company or
products in the creative and printing industry - both in the print edition and on the Graphische Revue website. There are three
attractive packages to choose from:

Gold: 3800 €

1x full-page advertorial or 2 x ¥2-page advertorials in print + online, 4 Premium+ job advertisements,
logo on the Graphische Revue partner page plus link

Silber: 2150 €

1 x half-page advertorial print + online, 2 premium job advertisements,
logo on the Graphische Revue partner page plus link

Bronze: 1200 €

1x ¥s-page advertorial print + online, 1 basic job advertisement,
logo on the Graphische Revue partner page plus link.

We are happy to assist you with creating the content! If you have any questions,
please contact Knud Wassermann on +43 (0)699 1943 79 73 or by email at anzeigen@graphische-revue.at

THE ONLINE JOB EXCHANGE

FOR SPECIALISTS AND EXECUTIVES
IN THE CREATIVE AND PRINT INDUSTRY

Skilled workers for the creative and printing industry are rare and hard to find. Especially in times of change,
you need the right employees to shape a successful future. That is precisely why we have launched the
online job exchange.

The Graphische Revue job exchange puts your job advertisements exactly where they will be seen and,
above all, read: by professionals in the creative and printing industry. Employees from all segments of the
industry trust the in-depth reporting of Graphische Revue and actively use the platforms for career guidan-
ce and further training. Benefit from the high visibility of Graphische Revue and place a job advertisement
to fill the vacant positions in your company.

As a trade journal, we have of course also been represented on the Internet for many years. Our website
has a wide reach. From January to July 2025, we had 125,680 visits and 283,908 page impressions. The
newsletter currently goes out to 1,900 recipients, and we now have 9,650 followers on LinkedIn.




FOUR INDIVIDUAL PACKAGES

Basic package:
30 days of advertising on the website, 2 links to the newsletter: € 275 net + LinkedIn: € 350 net +
Logo display in the search results list, link to the job advertisement in the newsletter

Premium package:
60 days of advertising on the website, 4 links to the newsletter: €450 net + LinkedIn: €525 net
Logo display in search results list, link to job advertisement in newsletter

Premium+package:
90 Tage Bewerbung auf Website, 6 Verlinkungen mit Newsletter: 600 € netto + LinkedIn: 675 € netto
Logodarstellung in der Suchergebnisliste, Verlinkung der Stellenanzeige im Newsletter

Flat rate:
1year up to 10 premium ads for € 2,400 net

Facts & figures

Online
www.graphische-revue.at
from January to July 2025

= Visits: 125,680

= Page impressions: 283,908

Newsletter

= Sent every 2 weeks

= 1,900 recipients

= Open rate over 40%

= Average click-through rate 20%

Social Media
= LinkedIn: 9,500 followers
The reach of your job advertisement can be further enhanced via social media.

Technical data:
PDF: only a single-page PDF in A4 format with embedded links

Contact:
Email: anzeigen@graphische-revue.at




PUBLISHER

EDITORIAL

ADVERT

Graphischer Bildungsverband (GBV)
Alfred-Dallinger-Platz 1, A1030 Wien
Telefon (+43) 050 301-21495

Fax (+43) 050 301-71495

Publisher: OGB, Gewerkschaft GPA
Graphischer Bildungsverband

Editor: Knud M. Wassermann,
Hetzendorferstr. 79qa, A-1120 Wien, AUT
Telefon (+43) 0699/1943 79 73

E-Mail: redaktion@graphische-revue.at

wassermann communication
Hetzendorferstr. 79q, A-1120 Wien, AUT
Telefon (+43) 0699/1943 79 73
E-Mail: anzeigen@graphische-revue.at



